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CM 150 Aesthetics & Theory of Communications Media
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Part II. Description of Curriculum Change

1. Complete catalog description with the new number, title, catalog description, number
of credits, prerequisites and new course description.

Old catalog description, number, and title:

CM 200 - Images 3c-01-3sh
Prerequisite: CM 101

The course examines the basic visual and aural elements, the strategies and options of
techniques, the psychological and physiological implications of creative composition, and
the range of media and formats.

New catalog description, number, and title:

CM 150 - Aesthetics & Theory of Communications Media 3c-01-3sh
Prerequisite: CM 101

The course examines the theoretical assumptions of sight, sound, and motion as applied
to the design of communication products for different media formats. Within the course,
strategies for creative composition are demonstrated. The psychological and
physiological implications of images are discussed.

2. Listing of proposed changes
A catalog description change, number change and title change as stated above.

3. Justification/rationale for the change

The course description is being changed because the previous course description was
confusing to students. The new course description better explains the course content in
terms our freshmen students can understand. The course number is being changed
because students take this course in the second semester of their freshman year and a 100
number is more appropriate. The rationale for changing the course title is the same as the
rationale for changing the course description and that is to provide a more descriptive title
our students will understand.

Part III. Letters of Support

These changes do not affect other departments.

35



