DRAFT PHCC/ IUP COLLABORATIVE BUSINESS PROGRAM
B.S. MARKETING
PROPOSED CURRICULUM REQUIREMENTS SHEET -- 120 Credits Required for Graduation

PHCC  74 – 75 CREDITS                                                                         MARKETING MAJOR – 45 IUP CREDITS
						         	         BUSINESS CORE 18 IUP CREDITS CRS  GRADE TERM
LIBERAL STUDIES		    CRS.	 GRADE  TERM
Learning Skills: English Comp.--6 crs. 
ENGL101 English Comp 1(ENG 110)        3	______   _____
ENGL202 English Comp 2(ENG 205)        3	______   _____

Learning Skills: Math--4 crs.
MATH107/108 Business Math            3/4 _____ ______
(MAT 205)  
Humanities: 9 crs.
HIST History of W. Civil.                         3 ______ _____
(HIS100/110 OR CIV 100/110) 
ENGL121 Humanit Lit (ENG 271)               3 _____ ______
PHIL Philosophy (PHI 110/200 OR REL 100) 3 _____ ______
Fine Arts--3 crs.  (Choose one course)
____ART 101 or  MUS 100                              	3 _______    ______

Natural Science –7-8 crs.
____Lecture & Lab_____________      4	______   _____
____Lecture & Lab   ___________       3/4_____   _____

Several sciences \ labs accepted with approval.
BIO \ CHM \ PSY
Social Science--9 crs.
ECON121 Macroeconomics (EC0 100)    3______   _____
PSYC101 Gen Psychology (PSY100)     3	______   _____
_____ (Global/Multi Cultural)	          3	______   _____
(ANT 100 OR GEO 110)
Dimensions Wellness or Military Sci--3 crs.
KHSS 143 Wellness                               3 ______ ______
(LIF 111)     			
Liberal Studies Electives—10-11 crs.
MATH 214 Prob & Stats	\ Bus Stats	3 _____ _____         
   (MAT 200)	    	             
ECON122 Microeconomics (ECO 110)      	3______   _____
IFMG 101/110 Computer Literacy. (CIT 100)   	3_______     ______


Business Curriculum-PHCC—17 crs.
ACCT201  Accounting Principles I  (ACC150)                  4   ______    ______
ACCT202  Accounting Principles II  (ACC 230)              4     ______    ______
BLAW235  Leg Envir of Busi  (BUS 210) 	               3     ______    ______
MGMT310  Prin of  Management  (BUS 125)                  3     ______    ______
MKTG320  Prin  of Marketing (BUS 230)	                     3    ______    ______

Liberal Studies Requirements
The Writing-Intensive requirement will be satisfied by the completion of BCOM 321 and MKTG 450.


CQPA Minimum:
2.0 Overall for every course taken at IUP
2.0 Overall for Bus. Core, Major Req'd, & Elect.
NOTE:	Transfer credits may vary per individual course



A minimum GPA of 2.0 is required to enroll in IUP courses.








               **NEEDED ADDITIONALLY TO ENROLL MGMT 495
           IFMG 300        MGMT 310      BCOM 321
           FIN 310	       MKTG 320      MGMT 330
		        QBUS 215

QBUS215 Bus Stats (MTH 160 or BUS 244)	3            ______    
QBUS 215 Bus Stats (MAT 200)                                                            3            ______    ______
IFMG300 Info Systems (CIT 100)		3            ______    ______
FIN310 Fund of Fin (ACC 150 AND MAT 200)          	3            ______    ______
BCOM321 Bus. Comm (ENG 110 AND ENG 205)	3            ______    ______
MGMT330 Operations  Management                          3             ______    ______
(MAT 205 AND MAT 200)     	
MGMT495 Business Policy (Grad. Sr.)**	3        _____   _____











Prerequisite for all Marketing courses is BUS 230 
       (MKTG 320Principles of Marketing)
MAJOR REQUIREMENTS:  9 crs. 
     
Additional prerequisites listed in parentheses
MKTG321 Consumer Behavior ( PSY100)             	3            ______    ______
MKTG421 Mktg Research ( MAT 200)          	3            ______    ______
MKTG450 Marketing Strategy (Senior standing)	3            ______    ______


MAJOR ELECTIVES: 18 crs. select class options below
MKTG350 International Business GMA		3            ______    ______
MKTG 420  Marketing Mgmt.			3            ______    ______
MKTG430  International Marketing GMA  	3            ______    ______
MKTG431  Business-to-Business Mktg		3            ______    ______
MKTG433 Advertising		                    3            ______    ______
MKTG434 Bus Logis: Tech Analy. & Appl.                  3            ______    ______
MKTG435 Professional Selling & Sales Mgmt          	3            ______    ______
MKTG436 Retail & Omnichannel Management	3            ______    ______
MKTG437 Services Marketing                                         3             ______   ______
MKTG439 Internet Marketing                                           3            ______    ______
MKTG440 Direct Marketing                                              3            ______    ______
MKTG442 Social Cause & Non Profit Mktg                3             ______    ______
MKTG 443 New Product Design & Branding	3            _______  ______
MKTG 444 Green Marketing                                            3            _______  ______
MKTG 445 Social Media Mktg 		3            _______  ______
MKTG 448 Brand Design                                                  3            _______  ______
MKTG 449 Digital Mktg Analytics                                    3            _______  ______
MKTG481 Special Topics in Mktg		3             ______    ______
MKTG 482 Independent Study                                        3             ______   ______
MKTG493 Marketing Internship		3            ______    ______

____________________________________________________________


27 TOTAL CREDITS REQUIRED FROM MARKETING AREA


Note:  One IUP three-credit (3) advanced level, non-MKTG prefix course
from allied field of student’s career interest may be substituted for
marketing elective with advisor’s documented permission.


Other Requirements:  5 - 7 credit hours (PHCC)
Free Elective Credits or courses towards WCCC Prerequisites \ Associates Degree, Double Major, Minor, or complementary area requirements
________________________       ___	         ______
________________________       ___	         ______

