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beyond expectations

Charge
Improvmg Your Cer_]ter or “give the directors and their web maintainers a
Institute Website chance to learn a few best practices to make
their sites more searchable (and findable) and to
Michael Powers improve the overall quality of their sites.”

Director of Electronic Communications
November 15, 2012
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Purposes of C & | Sites
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Recruit Campers/Clients -
Contact Info -

Student Recruitment
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Faculty
Graduate Student
Undergraduate

Student
Staff

Other? (Please
specify)
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Evaluate your center’s
web presence

Contains images
Contains news items/calendar of events
Contains current contact information

Links to additional resources

Can be found from IUP pages?

Can be found from Google?
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I:Ialffféqaently do you update
your website?

#
1 Daily | 0 0%
2 2-3 Times a Week I 1 4%
3 Once a Week | ] 1 4%
4 ﬁgrﬂ‘mes 2 ] 4 14%
5 OnceaMonth [ 4 14%
6 T orce? 16 57%
7 Never || 2 7%
Total 28 100%
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Getting Found

Linked from www.iup.edu/research/centers?
Linked from www.iup.edu/az?

Linked from sponsoring dept’s pages?
Good SEQ?
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SEARCH ENGINE OPTIMIZATION
(SEO)

ET@T]_@ Indiana University of Pennsylvania

http://www.seomoz.org/article/search-ranking-factors

I['[_QT]_? Indiana University of Pennsylvania

How does Google work?

¢ |t's a secret. And it’s always changing.
¢ But we know a few things about it.
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WSEO Strategy for
Centers and Institutes

1. Get linked
2. Use good keywords
3. Follow website best practices
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1. Get Linked

ET@T]_@ Indiana University of Pennsylvania

Getting Links

* The more authoritative the source of the link,
the better.
— Link from your personal website: OK
— Link from professional association website: better
— Link from NY Times: really good
— Link from Huffington Post: ??

¢ So: be worth linking to.
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Inbound Links Are Key

¢ Inbound link = link from outside iup.edu
¢ Inbound links function like votes

¢ This is the key idea that has made Google
billions of dollars.
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Getting Links: Social Media Edition

¢ Getting links on social media accounts counts.
¢ So: share your content

— On Facebook

— On Twitter

— On LinkedIn
¢ News items have share buttons on them.

¢ Or, paste in the URL
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Getting Links: Social Media Edition

¢ Pictures mean a lot for sharing.
¢ No picture, no clicks.
e So: include pictures when you can.
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== 1. Right Keywords
""m 2. Right Frequency
EREEE 3. nght Places

on
1 application. Students accepted to a theme dorm are not
glttnry e e ing Lottery Guide

Location & Hours

or.
nd you will
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2. Use Good Keywords
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1. R'iﬂght Keywords:
Keyword Research
¢ What would you use?

¢ Google Keyword Tool
¢ Google Trends
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?eyword research: Google
Keyword Tool

UsS. Engish | (US Dollar (USD $) %) | Reportanissve Help Signin

Google AdWords

Home Tools

Tools Find keywords

x ased onone ormore ofth olowing

Word or phrase  geology

Sctisms 0 werse
caegory
o Broad
[Exact) e =)
vvvvvvvv ISR o it your Ao o o 0 s th st ofdoas o s s
Aot i gt 7
vty s - | | oo -

°  https:/adwords.google.com/o/KeywordTool ~ *-***®

Local Monthly Searches

geology ~ Low 1,830,000 673,000

4 Kevword ideas (100!
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Keyword research: Google Trends

Trends ear a

...............
7 Nows neacines (| Forscast

Ny
Hos ¢ eoc oA
s K 8
.
Regional interest © = latedterms © Top  Risng

http://www.google.com/trends/

The result of keyword research:
a list of keywords to use on
your website.
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¢ This doesn’t work:
Geology geology geology geology geology geology
geology geology geology geology geology geology
geology geology geology geology geology geology
geology geology geology geology geology geology
geology geology geology geology geology

¢ A keyword shouldn’t be more than 7% of the
words on the page.
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I~

RANKS NL || - —

Ranks Friends Resources  Services Whats new Info
ENCE ZER 3.08

EYWORD DENSITY & PROMIM
http:/iwww.nature.com/ngeo!

R 3. Right Place

Register as a free user and log in to increase the maximum page size limit, or consider joining Ranks Friends if you are serious about search engine

(36908 bytes). Analysis is limited to the

optimisation!

Also Place
Page2 = PageElements Tagcloud LinksOut ~Linksin = Google Positions ~ More Keywords In:

BThe Ranks Wizard

This page looks ke Iis ptimised for Link text
lence [16.5]* nature geoscience [19.0]* Bold

oo publcation [15:3]

Residence Lift
Theme Dorms

nature [21.0]

http://www. reed.edu/res_life/on_campus/theme_dorms.lﬁ

i http://www.ranks.nl/tools/spider.html
]
i
o
8
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Why does this work? Remember: Use real headings

¢ Google tries to read the page as a human <font size=5>
would <b>2011-2012 Theme Dorms</b>

¢ Puts more emphasis on the things that stand </font>
out

e But...

is not the same as

<h2>2011-2012 Theme Dorms</h2>
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Meta tags

¢ Meta tags are part of the <head> of your page
* Not seen by readers

¢ But they are seen by Google

[ )

So a lot of (sometimes misplaced) emphasis
has been put on them
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For SEO, think about

¢ Title: Use keywords

Reed College | Residence Life | Theme Dorms

¢ Description (This is our Ektron “Summary”):
Use keywords

» Lafayette College - Lafayette College
Apr 5, 2011 ... Lafayette has built a strong reputation in the liberal arts, sciences, and
engineering because of its focus on the student.
www.lafayette.edu/ - Cached - Similar

Admissions Human Resources
Academics About the College
Webmail Campus Life
Tuition & Aid Directory
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Sample meta tags

<titles
Lafayette College - Lafayette College
/titles

aieta charset="utf-g">

Lafayette College"s

="Lafayette has built a strong reputation in the liberal arts, sciences, and

s on the student. This unusual combination of strengths continues to define
Lafayette's special role anong the top liberal arts colleges in the nation"s

et nane="keywords" content="lafayette, liberal arts, engineering, college, easton, pennsylvania, college hill,
students engaging leaders, global connections, active learning, lafayette college, leopards, marquis de lafayette,
active learning, students, natural sciences, humanities, engineering, social sciences, lehigh valley, undergraduate
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But

¢ Keywords: Ignore

¢ No major search engine looks at them
anymore
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3. Follow Website Best Practices

¢ Templates have been (re)designed for SEO

¢ Adding pages to the menu gets you a repeat
of your keywords (if they are in the page title)

¢ Using headings instead of bold (and put
keywords there)

¢ Include alt tags for images (and use keywords)
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More Best Practices

www.iup.edu/web/bestpractices
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3. Follow Website Best Practices

¢ Update often (Google favors updated sites)
¢ Avoid duplicate content (Google punishes it)
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